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Function of Social Media 
 

Communication of Ideas 

Accompanied by Varying Levels of 

Personal/Organization Detail 
 

May 24, 2011 
Social Networking  

for the Grant Professional 



facebook 

Member Profiles 

Ways to Communicate 

 Messages 

 The Wall 

 Applications 

 Status Updates on News Feed 

 Organization Profiles vs. Fan Pages 

 Advantages of Fan Pages 
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twitter 

Member Profile 

Status Updates 

 Following 

 Bit.ly links 

 Quick Announcements 
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LinkedIn 

Professional Networking 

Profile Format = Work Experience/Skills 

Network Organized by Professional Relationships 

Groups 

 Discussion Forum 

 Job Announcements 
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Message Boards 

Hosted by Various Websites 

Ways to Contribute 

Threads 

 Discussion Forum 

 Advice 
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Blogs 

Profile and Posts (articles) 

Others’ Comments 

Limitations on Comments (controlling content) 
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YouTube/Picasa/AV Sites 

Generally Include Short Profiles (example: a “channel” on 

YouTube) 

Others’ Comments on posted pictures or videos 

May Have Limitations on Access (example: Picasa) 

Good for Distributing Pics/Video Directly 

Also Helps Keep Other Sites (example: your blog) 

Simplified 
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Social Media and Funding Sources 
 

Amazing Opportunity to Integrate 

Social Media Services into 

Grantwriting Toolbox 
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Success in Grant Writing 
Success measured by hit rate and overall grant $ 

received. 

Right Pieces in Place 

 Right Project 

 Right Time 

 Right Person 

 Right $ Amount 

Development Cycle 

1. Identification/Discovery 

2. Cultivation 

3. Stewardship 
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Social Media Communication 

 Is there a specific form “more helpful” in grant writing? 

Not necessarily - focus on End-Result 

 Status Updates 

 Profile Information 

 Record of Announcements 

Don’t Overlook Any One Social Media Source in 

Research and Relationship Development 
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Who’s Using Social Media? 

August 2010: GlassPockets.org counted more than 650 

foundations with active online presence; as of 5/20/2011, 

they counted 1,015! 

Foundation Center Survey, July 2010 

    Foundation Leaders Regularly: 

 33% use facebook 

 30% read blogs 

 11% use Podcasts 

 10% use YouTube 

 6% use Twitter 
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Social Media Use is GROWING! 
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Incorporating Social Media into Funder 

Cultivation/Solicitation Process 

Identification and Discovery Enhanced 
Connecting with Funders Using Social Media allows us 

to become much more familiar with a funder’s lingo and 

priorities (better than a web page or annual report). 

Learn About Funders’ Hot-Button Issues in Real Time 

Shows Your Interest in Something Important to Them = 

Builds Rapport 
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Incorporating Social Media into Funder 

Cultivation/Solicitation Process (cont’d) 

Cultivation Enhanced: 
Post Comments and/or “Liking” Wall/Status Posts 

Retweet Updates 

Recommend Work/Programs on LinkedIn 

Participate on YouTube via Comments and Likes 

 

The More Times Your Name is in Front of 

a Funder, the Better! 
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Incorporating Social Media into Funder 

Cultivation/Solicitation Process (cont’d) 

Stewardship Enhanced 
Report Back on Results as Events Happen prior to a 

Formal Report 

Become Third-Party Advocate/Billboard for the Funder 
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Practical Tools/Starting Points 

www.GlassPockets.org – Search for your Current 

Funders 

Search YouTube for Prospective Funders 

http://www.youtube.com/user/lemelsonfoundation 

Search for Prospective Funders on facebook 

Use Tweetdeck to Integrate Your Funders 

Find Potential Funders on Twitter: 

http://twitter.com/#!/who_to_follow/interests/charity 

Find Blogs and Subscribe to their RSS Feed 
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Practical Tools/Starting Points (cont’d) 
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Practical Tools/Starting Points (cont’d) 

Stay on top of Trends/Issues through these Blogs Read by 

Foundation Leaders: 

www.effectivephilanthropy.org 

http://philanthropy.com/blogs/giveandtake/ 

http://pndblog.typepad.com/ 
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Social Media and  

Government Funding Sources 

May Not Be as Well-Developed Yet, but Progressing! 

 Invite Contacts to Connect with You 

Maintain Connection 

Advertise Your Good Works 

Search Out Their Profiles 

Promote Relationship 

Keep Yourself Informed 

May 24, 2011 
Social Networking  

for the Grant Professional 



Social Media for the Grant Consultant 

 

 

Free Advertising You Control 
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Advertising Skills & Experience 

LinkedIn 

 Resume and Skills 

 Disadvantage: Limits on Availability of Contact Info 

Blog/Website 

 About Me 

 Contact Info 

 Keep It Current 

Guru and Elance 

 Can Post Work Products on Profile 

 Disadvantage: Limits on Availability of Contact Info 
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Being the First Person They Think Of 

Status Updates 

Twitter and LinkedIn 

Follow Me on Twitter! @[yourname] 
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Keeping Up with the Profession 

LinkedIn Groups 

 Grant Professionals Association 

 Nonprofit Consultants and Grant Writers 

 Others available based on types of grants written 

Don’t Be Shy Connecting With Colleagues and 

Competitors 

Create a Professional facebook Profile 
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